MOTHER'SDAY  eciolin

SOCIAL MEDIA CAMPAIGN KIT (2026)

Ready-to-Use Templates, Checklists & Planning Tools for Businesses

HOW TO USE THIS KIT

This toolkit is designed to help you plan, create, and execute a high-performing Mother's Day
campaign.

Use the checklists to stay organized

Use the templates to create content faster

Use the examples to guide tone and execution
Adapt everything to your brand voice and audience

NOTE: This is a flexible framework; not a rigid system. Adjust based on your business model,
audience, and resources. These templates are designed to guide strategy and execution, not limit it.



Quick Launch Checklist (For Busy Teams)

Use this checklist to plan, launch, and optimize your Mother’s Day campaign efficiently.

Campaign Setup

N Define your primary goal (engagement, sales, awareness)
] Identify your target audience segments

O Choose key platforms (Instagram, Facebook, TikTok, etc.)
O Align campaign messaging with brand voice

Content Planning

O Create 3-5 core content themes (e.g. gifting, appreciation, UGC)
H Prepare at least 1 Reel, 1 Carousel, and 3-5 Stories

O Write captions for each post in advance

O Design or source visuals ( product, lifestyle, UGC)

NOTE: High-performing campaigns rarely rely on a single format. Variety improves reach and
engagement.



Promotions & Offers

] Set up discount codes (e.g. MOM20)

O Plan flash sale timing (24-48 hours)

O Create gift bundles or featured collections

] Prepare digital gift card promotion
Execution

O Schedule posts in advance

n Set reminders for real-time engagement

N Activate paid promotion (if applicable)

O Monitor commments and messages daily
Optimization

] Track engagement (likes, shares, saves)

O Monitor conversions (clicks, purchases)

O] Adjust posting times if needed

O Boost top-performing posts



3-Phase Content Calendar Template

Use this as a guideline to structure your campaign, not a strict posting schedule.

IMPORTANT:

This calendar is a strategic framework, not a strict posting schedule for every platform. Use it to plan
your core content themes each week, then adapt and distribute that content across your active
platforms (e.g., Instagram, Facebook, TikTok, LinkedIn) based on your audience and resources.

In practice, this typically means creating one core piece of content per day (such as a Reel, video,
or post), which can then be repurposed and adapted across multiple platforms with minor

adjustments to format, captions, or messaging. This core content is supported by platform-specific
additions, such as Stories, updates, or shorter-form posts, throughout the week.

Core Content » Repurpose » Distribute » Support with Stories

Phase 1: Pre-Mother’s Day (2-4 Weeks Before)

Goal: Awareness + Consideration

Day Content Type Example
Mon Reel “Top 5 Gifts for Mom”
Wed Carousel Gift Guide by category
Fri Story Poll: “What would Mom love?”

How to apply this:

® Add Stories daily to support these posts
® Test different content themes
@ Begin soft promotion (not heavy selling yet)



Phase 2: Final Push (Last 5 Days)

Goal: Conversions + Urgency

Day Content Type Example
Mon Post Flash Sale Announcement
Wed Story Countdown sticker
Fri Reel Product demo/testimonial

How to apply this:
® Increase posting frequency

® Add urgency messaging (deadlines, limited stock)
® Combine organic + paid promotion

Phase 3: Day-Of + Post

Goal: Brand affinity + Retention

Day Content Type Example
Sun Post Appreciation message
Mon Story UGC reports
Tues Post “Thank you” + recap

How to apply this:

® Reduce sales pressure on the day
® Focus on emotional connection
® Extend campaign with UGC and follow-ups



Caption Templates (With Examples)

Engagement Post
When to use: Build connection and encourage interaction

TEMPLATE:

“Happy Mother's Day to all the incredible moms and mother figures
Tag someone who deserves to feel extra special today "

IN PRACTICE:

“Celebrating all the amazing moms, grandmas, and mother figures today
Tag someone who inspires you every day "

Why it works: Encourages interaction while keeping tone inclusive and shareable

Promotional Post
When to use: Drive conversions

TEMPLATE:

“Still searching for the perfect gift?
Enjoy 20% off our Mother’s Day collection with code MOM20.
Shop now before it ends!”

IN PRACTICE:

“Make this Mother’s Day extra special
Shop our curated gift collection and enjoy 20% off with code MOM20.
Order now to ensure it arrives in time "

Why it works: Clear value + urgency + CTA = action



Last-Minute Post
When to use: Final 24-48 hours

TEMPLATE:

“Did Mother's Day sneak up on you?
Send an instant e-gift card—no stress, just love

”n

IN PRACTICE:

“Running out of time? We've got you
Send a digital gift instantly—no shipping needed

”

Why it works: Solves urgency-driven problems directly.

UGC Prompt

When to use: Boost reach and trust

TEMPLATE:

“Share your favorite memory with your mom using #[YourBrandMom]
We'll be featuring our favorites all week "

IN PRACTICE:

“Got a favorite photo with your mom?
Share it using #CelebrateWith[BrandName] to be featured!”

Why it works: Encourages participation and authentic content creation.



Content Creation Templates

Carousel Structure
TEMPLATE:

1. Hook (2-4 Categories/products)
2. Social proof

3. CTA
EXAMPLE:
e 'S5 Perfect Gifts for Mom "
e Category slides
® ‘Loved by1000 + customers "
® “Save this or shop now”

Note: Aim for clarity over complexity. Each slide should communicate one idea.
Reel Framework

TEMPLATE:
1. Hook
2. Demonstration/value
3. CTA
EXAMPLE:
@ “Struggling to find the perfect gift?”
® Show product use

® “Save thisidea or shop now”

Note: The first 2-3 seconds determine performance, prioritize a strong hook.

Reel Framework
TEMPLATE:

Question
Product
Offer
CTA

INNIINEES

EXAMPLE:

Poll

Product showcase
Discount
Countdown + link

Note: Stories work best in sequences, not single posts



Promotion Frameworks

Flash Sale

TEMPLATE:

“24 Hours Only
25% off—ends tonight!”

EXAMPLE:

“24 Hours Only
25% off—ends tonight!”

Why this works: Creates urgency and immediate action.

Bundle Offer

TEMPLATE:
“The Ultimate Mother’'s Day Bundle "
EXAMPLE:

“A self-care bundle she'll love
Everything she needs to relax and recharge.”

Why this works: Simplifies decision-making and increases value.

BOGO Offer
TEMPLATE:

“One for you, one for Mom ”
EXAMPLE:

“Buy one, get one 50% off—treat yourself AND Mom

Why this works: Combines emotional + financial incentive.



Community Engagement Prompts

Use these to spark conversations:
® “What's the best advice your mom gave you?”
® ‘“Describe your mom in one word”

® “What makes Mother's Day special for you?"

NOTE: Questions that trigger emotion perform better.

Inclusive Messaging Checklist

O Use “mother figures” where appropriate
O Reflect diverse family structures

n Avoid over sales-heavy tone on the day
W Offer opt-out where possible

O Use empathetic language



Performance Tracking Template

METRIC GOAL ACTUAL

Engagement Rate
Clicks
Conversions

Revenue

NOTE: Focus on trends, not just single-post performance.

Final Campaign Checklist

O Content scheduled

O Visual optimized

W Links + codes working
] Engagement plan ready

O Paid campaigns set



Final Note

The most successful campaigns combine:
® Consistent content
® Clear messaging

® Real-time engagement

Even simple ideas can drive strong results when executed strategically.

Need help turning this into a full Easter campaign? Explore our services, contact our team, or
read the full strategy guide.



https://sociallyin.com/services/
https://sociallyin.com/contact/
https://sociallyin.com/blog/mothers-day-social-media-ideas/




